
Unit 4. 
Leaflets and Reports 



Leaflets
•Leaflets are small, pocket-sized printed documents that aim to provide basic 

information about an attraction or a campaign in an easily assimilable form-
a form easy to understand or take in. 



Leaflets
• They consist of not only words but also diagrams and 

illustrations intended to convey details clearly to 
readers. It is very likely that your school producers 
leaflets on various policies to provide information for 
parents when they visit the school; it is also likely that 
you have read a range of leaflets about places to visit 
on holiday. Indeed, some of you may well have built 
up your own collection of leaflets on places you have 
visited over the years.



Leaflets
• To achieve the highest ROI, they need to be cheap. On the other hand, leaflets could be used in the 

same way, but their superior quality and design make them a more attractive option for targeting a 
more specific group or promoting a product or service with higher value. As a result, leaflets can be 

inserted in local newspapers, they can be stored in shops, restaurants and other popular places, or they 
can be placed in your own corporate offices for potential customers. In short, you could make the case 
that flyers are for one-time events and promotions, while leaflets are better suited for content and 

company information that has a longer shelf life.



Reading
•Now you will see example of leaflets. It gives details of a 
theme park in the USA which closed 1981. Read it through it 
carefully and then answer the questions. 



Reading| “Rocky Springs Park”
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Thank you!


